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ACADEMIC POSITIONS 

 

Indiana University – Indianapolis, Kelley School of Business 

 Assistant Professor of Marketing, July 2023 – Present  

 

EDUCATION 

 

Washington University in St. Louis, Olin Business School 

 Ph.D., Marketing – Consumer Behavior, May 2023 

 

University of California – Davis  

 Bachelor of Science, 2017  

 Major: Psychology; Biology Emphasis 

 

PUBLICATIONS (*equal contribution) 

 

Park, Alexander B*., Yanyi Leng*, Fausto Gonzalez, Jared Watson, Francesca Valsesia, and 

Cynthia Cryder, “The Reputational Benefits of Periodic Donations.” Conditional Acceptance at 

Journal of Marketing Research. 

 

Park, Alexander B., Cynthia Cryder, and Rachel Gershon (2024), “Fighting Fiscal 

Awkwardness: How Relationship Strength Changes Individual’s Approach to Resolving 

Interpersonal Debt.” Journal of Experimental Psychology: General. 

 

MANUSCRIPTS UNDER REVIEW & WORKING PAPERS (*equal contribution) 

 

Park, Alexander B., Rachel Gershon*, and Marissa A. Sharif*, “The Struggle is Real: 

Motivating Goal Pursuit by Normalizing Difficulty.” Revising for 2nd round review at Journal of 

Consumer Psychology. 

 

Park, Alexander B.*, Katie S. Mehr*, and Amirreza Faghihinia, “How Do Updated Ratings 

Affect Consumers’ Product Perceptions?” Under review at Management Science. 

 

Leng, Yanyi*, Alexander B. Park*, and Cynthia Cryder, “The Join Us Penalty: Inviting 

Customers to Join CSR Initiatives Harms the Donor Company’s Reputation.” Working paper 

 

SELECTED RESEARCH IN PROGRESS (*equal contribution) 

 

“Referrals” with Rachel Gershon and Michael O’Donnell 

 

“Product Reviews” with Amirreza Faghihinia and Katie Mehr 

 

“Forecast Variance” with Jay Naborn and Robert Mislavsky 
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“Product Usage Intensity Neglect” with Gabriela Padua and Stephen Nowlis 

 

“Product Rankings and Similarity” with Jay Naborn and Ellen R.K. Evers 

 

“Assessing the Evidentiary Value of Social Psychology” with Beth Clarke, Hannah Perfecto, 

Michael O’Donnell, Fausto Gonzalez, Sarah Schiavone, Simine Vazire, and Leif Nelson 

 

“Moral Licensing: An Empirical Audit and Review” with Kristin Donnelly and 22 others  

 

HONORS, AWARDS, & SERVICE 

 

AMA Sheth Doctoral Consortium Fellow (2022) 

 

Moog Scholar Award, Washington University in St. Louis, Olin Business School, 2021 
* The Moog Scholarship recognizes Olin Doctoral students who display exceptional advancement in their 

 studies by providing an endowment that helps support funding for student stipends. 

 

Washington University in St. Louis, Olin Business School 

Ph.D. Student Committee Representative, 2020 – 2021 

 

Reviewing for Conferences 

 Society for Consumer Psychology, 2019 – Present  

 

Society for Judgment and Decision Making Student Poster (Honorable Mention), 2019 

 

CONFERENCE PRESENTATIONS 

 

The Reputational Benefits of Periodic Donations (w/Yanyi Leng, Fausto Gonzalez, Jared 

Watson, Francesca Valsesia, and Cynthia Cryder) 

• Society for Judgment and Decision Making, 2024 (poster). 

• Association for Consumer Research, 2024. 

• Behavioral Decision Research in Management, 2024. 

• Society for Consumer Psychology, 2023. 

• Society for Judgment and Decision Making, 2023 (poster). 

• Society for Personality and Social Psychology – Judgment and Decision-Making, 

Preconference, 2023 (poster). 

 

The Struggle is Real: Motivating Goal Pursuit by Normalizing Difficulty (w/ Rachel Gershon 

and Marissa Sharif) 

• Society for Consumer Psychology, Virtual, 2022 (poster). 

• Society for Judgment and Decision-Making, Virtual, 2022 (poster) 

• Association for Consumer Research, Virtual, 2021. 

 

When Do People Obscure Information About Goal Progress? (w/ Sydney Scott and Hannah 

Perfecto) 
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• Society for Personality and Social Psychology – Judgment and Decision-Making, 

Preconference, 2020 (poster). 

 

Fighting Fiscal Awkwardness: How Relationship Strength Changes Individual’s Approach to 

Resolving Interpersonal Debt (w/ Cynthia Cryder and Rachel Gershon) 

• Society for Judgment and Decision Making, 2022 (poster). 

• Society for Personality and Social Psychology – Judgment and Decision-Making, Virtual 

Preconference, 2022 (poster) 

• Society for Consumer Psychology, Virtual, 2020. 

• Society for Judgment and Decision-Making, Virtual, 2020 (poster). 

• Association for Consumer Research, Virtual, 2020. 

• Society for Judgment and Decision-Making, 2019 (poster). 

o Best Student Poster Award – Honorable Mention 

 

Low Complexity Drives Similarity Judgments within Bundles of Products (w/ Ellen R.K. Evers) 

• Association for Consumer Research, 2019. 

• Society for Judgment and Decision Making, 2018.  

 

RESEARCH INTERESTS 

 

Judgment and Decision Making 

Consumer Behavior 

 

TEACHING EXPERIENCE 

 

Teaching 

 Introduction to Marketing, (Undergrad – Fall ‘23, Spring ‘24, Fall ‘24) 

 Advertising and Integrated Marketing Communication (Undergrad – Fall ‘24) 

Teaching Assistant 

Quantitative Methods (Ph.D. – Fall 2021) 

Marketing Management (MBA – Fall 2020) 

 Marketing Research (Undergraduate – Fall 2019) 

 

INVITED TALKS 

 

University of Delaware, Lerner College of Business & Economics, November 2024 

Indiana University – Indianapolis, Kelley School of Business, October 2022 

   

SERVICE ACTIVITIES AND PROFESSIONAL AFFILIATIONS 

 

Ad Hoc Journal Reviewer: Journal of Experimental Psychology: General, Marketing Letters 

 

Affiliations: Society for Judgment and Decision Making (SJDM), Association for Consumer 

Research (ACR), Society for Consumer Psychology (SCP), Society for Personality and Social 

Psychology (SPSP) 
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EMPLOYMENT HISTORY 

 

Lab manager (2017 – 2018) 

UC Davis Personality and Self-Knowledge Lab 

 Principal Investigator: Simine Vazire 


