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CURRENT RESEARCH INTERESTS

1.  How consumers evaluate the risks of using (and not using) medical products

2.  How message framing influences health-related behaviors

3.  How measuring consumers' intentions and attitudes influences their subsequent behavior

TEACHING INTERESTS

1. Marketing of Medical Products and Services (MBA and executive)

2. Consumer Behavior (MBA and undergraduate)

3. Marketing Management/principles (MBA and undergraduate)

4. Marketing Research (MBA and undergraduate)
TEACHING AWARDS                                                                                             

Trustees Teaching Award, Indiana University


MBA Teaching Excellence Award, Indiana University


Schuyler F. Ottesen Undergraduate Teaching Award, Indiana University
EDUCATIONAL BACKGROUND

B.A., High Honors,  Michigan State University. Degree received June 1976.


M.B.A., Indiana University.  Degree received October 1982.


Ph.D., Indiana University.  Degree received October 1984.

ACADEMIC POSITIONS


Current


Professor of Marketing, 2003 to present



Chair, Business of Medicine MBA Program, Indiana University, 2013-present



Chancellor's Faculty Fellow, 2005-present


Previous



Edgar G. Williams Faculty Fellow, 2002 to 2005


Associate Professor of Marketing, Indiana University, 1992 to 2002.


Chair, Evening MBA Program, Indiana University, 1993-1995.


Assistant Professor of Marketing, Indiana University, 1988 to 1992.


Assistant Professor of Marketing, Georgia State University, 1984-1988.


Associate Instructor of Marketing, Indiana University, 1980-1984.

BUSINESS EXPERIENCE


Joske's Department Store, Dallas, TX, 1976-1979.  Held a variety of managerial positions.

REFEREED JOURNAL PUBLICATIONS


Cox, Dena, Sturm, Lynne A., and Cox, Anthony D. (in press), “Effectiveness of Asking Anticipated 
Regret in Increasing HPV Vaccination Intention in Mothers,” Health Psychology. Accepted for publication December 15, 2013.

Perry, Joshua E., Cox, Anthony D. and Cox, Dena (2013), “Direct-to-Consumer Drug Advertisements 
and the Informed Patient: A Legal, Ethical, and Content Analysis,” American Business Law Journal, 50(4), 729-778.

Cox, Anthony D., Dena Cox, Rosalie Cyrier, Yoland Graham-Dotson and Gregory D Zimet 
(2012), "Can Self-Prediction Overcome Barriers to Hepatitis B Vaccination?  


A Randomized Controlled Trial," Health Psychology, 31(January), 97-105.
Mays, Rose, Lynne Sturm, Julie Rasche, Greg Zimet, Dena Cox and Anthony Cox (2011),


"Use of Drawings to Explore US Women’s Perspectives on Why Persons Might Decline HIV 
Testing," Health Care for Women International, 32(4), 328-343.
Cox, Anthony D., Dena Cox and Susan P. Mantel (2010), "Consumer Response to Drug Risk 
Information: The Role of Positive Affect," Journal of Marketing, 74(July), 31-44.
Cox, Dena, Anthony D. Cox, Lynne Sturm and Gregory D. Zimet (2010) "Behavioral 


Interventions to Increase HPV Vaccination Acceptability among Mothers of Young Girls," 


Health Psychology, 29(January), 29-39.

Cox, Anthony D. and Dena Cox (2010), "A Defense of Direct-to-Consumer Prescription 


Drug Advertising," Business Horizons, 53(March-April), 221-228.

Tanner, Amanda, Jennifer Katzenstein, Greg Zimet, Dennis Fortenberry, Dena Cox and Anthony 
Cox (2008), “Vaginal Microbicide Preferences Among Midwestern Urban Adolescent 


Women,” Journal of Adolescent Health, 43(October), 349-356.
Burrage, Joseph, Gregory Zimet, Dena Cox, Anthony Cox, Rose May, Rose Fife and Kenneth Fife 
(2008), 
"The CDC Recommendations for HIV Testing: Reactions of Women Attending 
Community Health Clinics," JANAC: Journal of the Association of Nurses in AIDS Care, 


19(January-February), 66-74.  

Cox, Anthony D., Dena Cox and Gregory D. Zimet (2006) "Understanding Consumer 


Responses to Product Risk Information," Journal of Marketing, 70(January), 79-91

Magid, Julie Manning, Anthony D. Cox and Dena S. Cox (2006), "Quantifying Brand 


Image: Empirical Evidence of Trademark Dilution," American Business Law Journal, 


43(1), 1-42.  (Lead article)

Cox, Anthony D., Dena Cox and Ronald D. Anderson (2005), "Reassessing the Pleasures of Store


Shopping," Journal of Business Research, 58(March), 250-259.

Cox, Dena and Anthony Cox (2002), "Beyond First Impressions: The Effects of Repeated Exposure 


on Consumer Liking of Visually Complex and Simple Product Designs," Journal of the 


Academy of Marketing Science, 30(Spring), 119-130.

Cox, Dena and Anthony Cox (2001), “Communicating the Consequences of Early Detection:

The Role of Evidence and Framing,” Journal of Marketing, 65(July), 91-103.

Cox, Anthony and Dena Cox (1998), “Beyond Peer Pressure:  A Theoretical Framework for 


Understanding the Varieties of Social Influences in Adolescent Risk Behavior,”


Social Marketing Quarterly, 4(summer), 43-47.

Bobinski, George, Dena Cox and Anthony D. Cox (1996), "Retail 'Sale' Advertising, Perceived 
Retailer Credibility and Price Rationale,”  Journal of Retailing, 72 (Fall), 291-306.

Kellaris, James J., Anthony D. Cox and Dena Cox (1993)," The Effect of Background Music on 
Advertisement Processing:  A Contingency Explanation," Journal of Marketing, 57 (October).

Cox, Anthony D., Dena Cox, Ronald D. Anderson and George Moschis (1993), 


"Social Influences on Adolescent Shoplifting:  Theory, Evidence, and Implications for the 
Retail Industry," Journal of Retailing 69 (Summer), 234-246.

Cox, Anthony D. and Dena Cox (1990), "Competing on Price:  The Role of Retail Price  

           Advertisements in Shaping Store Price Image," Journal of Retailing, 66 (Winter), 428-445.

Cox, Dena, Anthony D. Cox and George Moschis (1990), "When Consumer Behavior Goes Bad:  An  

            Investigation of Adolescent Shoplifting," Journal of Consumer Research, 17(Sept), 149-159.

Kellaris, James J. and Anthony D. Cox (1989), "The Effects of Background Music in Advertising:  A 
Reassessment," Journal of Consumer Research, 16 (June), 113-118.

Cox, Dena and Anthony D. Cox (1988), "What Does Familiarity Breed?  Complexity as a Moderator 

           of  Repetition Effects in Advertisement Evaluation," Journal of Consumer Research, 15 (June),  

           111-116.

Cox, Anthony D. and John O. Summers (1987), "Heuristics and Biases in the Intuitive Projection of Retail Sales," Journal of Marketing Research, 24 (August), 290-7.

CONDITIONALLY ACCEPTED JOURNAL ARTICLE

Jonathan van ‘t Riet, Anthony D. Cox, Dena Cox, Gregory D. Zimet, Gert-Jan De Bruijn, Bas Van den 
Putte, Hein De Vries, Marieke Q. Werrij and Robert A. C. Ruiter,  “Does Perceived Risk Influence the Effects of Message Framing? A New Investigation of a Widely Held Notion.” Conditionally accepted for publication in Psychology and Health (Impact Factor = 1.95). 

OTHER REFEREED PUBLICATIONS AND PRESENTATIONS


Cox, Anthony D., Cox, Dena and Cox, Jeffrey G., "How Quantitative Risk-Reduction Information 
Influences Vaccination Intentions: The Mediating Effect of Message Credibility.” Presented at the Annual Meeting of the Society for Medical Decision Making, Baltimore, MD, October 23, 2013.

Kasting Monica L, Cox Anthony D., Cox Dena, Fife Ken H, Katz Barry P, Zimet Gregory D., “Health 
Messages and HIV Test Acceptance in Women.”  Accepted for poster presentation at Annual Meeting of the Society for Behavioral Medicine, to be held in Philadelphia, PA, April 25, 2014.

Cox, Dena, Anthony Cox and Greg Zimet, (2012).  “Determinants of HPV Vaccine Acceptance in 
Women 18-26.”  Poster at 2012 International HPV conference, San Juan, Puerto Rico, Nov. 30-
Dec. 6.
Cox, Anthony and Dena Cox, (2012).  “How Consumers Respond to Comparative Risk-Factor 
Statements in Health Messages:  An Experimental Study.”  Competitive abstract and oral 
presentation at the European meeting of the Society of Medical Decision Making, Oslo,
 
Norway, June 10-12, 2012.
Cox, Dena and Anthony D. Cox (2010) "Reasons for HPV Vaccine Non-Compliance in Women 18-
26."  Competitive poster, International Papillomavirus Conference, Montreal  CA, July 3-8 2010

Zimet, Gregory, Dena Cox, Anthony Cox, D. Craig, H. Anderson, J. Arno, E. Brizendine and B. Katz 
(2008), "Brief Interventions to Increase HBV Vaccine Acceptance Among STD Clinic 
Patients," 2008 National STD Prevention Conference Proceedings, 


http://cdc.confex.com/cdc/std2008/webprogram/Paper14718.html

Cox, Dena and Anthony Cox (2007), "Effect of FITD, LPC and Risk Presentation Interventions on 

Parental HPV Vaccine Acceptance," abstract in National Conference on Health 

Communication, Marketing and Media, held at CDC in Atlanta, Aug. 29-30, 2007.
Cox, Dena, Anthony Cox, Rose Fife, Kenneth Fife, Rose Mays and Lynne Sturm (2007)," The Effect 

of Graphical Presentation of HPV Risk Information on Mother’s Attitudes and Intention 

Toward HPV Vaccination for Daughters: An Experiment,"  ISSTDR 2007 conference abstract 

(July 29-August 1, 2007).
Cox, Dena and Anthony Cox (2007), "Consumers’ Interpretation of Risk Language in Rx Drug 

Advertising," presentation, Marketing & Public Policy Conference, Wash, DC, June 1-3, 2007.
Katzenstein JM, G. Zimet, Dena Cox, Anthony D. Cox, MC Aalsma and J.D. Fortenberry JD (2006),

"Adolescents' intentions to try vaginal microbicides," 
Journal of Adolescent Health 38 (2), 94 

(Meeting abstract reprinted in journal).

Zimet, Gregory D., Anthony D. Cox, Dena Cox and Dennis Fortenberry (2005), "Vaginal 
Microbicides for STD Prevention: Characteristics Preferred by Adolescent Women," 


Journal of Adolescent Health, 36(February), 125.  (Meeting abstract reprinted in journal)

Cox, Anthony, Dena Cox, A. Andreasen, R. Hill and D. Stephens (1997), "Consumer Behavior and 
Public Health," Advances in Consumer Research, M. Brucks and D. MacInnis, eds., Provo, 
UT:  Association for Consumer Research.

Cox, Anthony and Dena Cox (1996), "Influences on Women's Screening Mammography Behavior," 
Advancing Empirical Research in Social Marketing, M. Goldberg, et al., eds.

Cox, Dena and Anthony Cox (1994), "The Effect of Arousal Seeking Tendency on Consumer 
Preferences for Complex Product Designs," Advances in Consumer Research, C. Allen and D. 

            R. John, eds., Provo, UT:  Association for Consumer Research.

Cox, Anthony and Dena Cox (1992), "Marketplace Estrangement and 

Consumer Theft," Advances in Consumer Research, J. Sherry and B. Sternthal, eds., Provo, UT:  Association for Consumer Research, 554.

Cox, Dena, Anthony Cox and Rose Johnson (1988), "How Do Advertised Price Specials Affect Perceptions of A Store's Overall Price Level?"  AMA Educators' Proceedings, G. Frazier and C. Ingene, Eds., Chicago, American Marketing Association, 242.

Kellaris, James J. and Anthony D. Cox (1987), "The Effects of Background Music in Advertising:  A 


Replication and Extension," AMA Educators' Proceedings, S. Douglas and M. Solomon, Eds., 


Chicago, American Marketing Assoc., 283.

Cox, Anthony D. and Rose L. Johnson (1986), "Bias in Behavioral Self Reports:  The Influence of the Range of Response Categories," AMA Educators' Proceedings, T. Shimp, Ed., Chicago, American Marketing Association, 387-92.

Cox, Anthony D. and Dena Saliagas (Cox) (1986), "Retail Advertising and the Formation of Store Price Impressions," Developments in Marketing Science, N. Malhotra and J. Hawes, Eds., Atlanta, Academy of Marketing Science, 474.

Cox, Anthony D. (1986), "New Evidence Concerning Consumer Price Limits," Advances in Consumer Research, R. Lutz, Ed., Provo, UT, Association for Consumer Research, 268-71.

Cox, Anthony D., Donald Granbois, and John O. Summers (1983), "Planning, Search, Certainty and Satisfaction Among Durables Buyers:  A Longitudinal Study," Advances in Consumer Research, R. Bagozzi and A. Tybout, Eds., Provo, UT, Assoc for Consumer Research, 394-9.

BOOK CHAPTERS

Cox, Anthony D. and Dena Cox (in press), “Risk Perception and Risk Communication,” in

Handbook of Persuasion and Social Marketing, D.W. Stewart, Editor. New York: Praeger. 
Cox, Anthony and Dena Cox (1998), "Shoplifting," in Elgar Companion to Consumer Research 

            and  Economic Psychology, UK:  Elgar Publishing.  

EXTERNAL RESEARCH GRANTS


1.  National Institutes of Health (NIH) Research Grant



Title: "Interventions to Increase HBV Vaccination in STD Clinics"



Investigators:  Gregory Zimet (PI), Anthony D. Cox, Dena Cox (all of Indiana University)



Budget:  $3.0 million (over five years) 



Status:  NIH reviewers gave this proposal a priority score of 115, placing it in the



         top 1% of all NIH grant applications.  Grant funded September, 2002..


2.  National Institutes of Health (NIH) Research Grant



Title: "A Marketing Concept Test of Vaginal Microbicide Acceptability for STD-HIV




Prevention Among High-Risk Adolescents"



Investigators:  Dennis Fortenberry (PI), Gregory Zimet, Dena Cox, Anthony D.Cox



Budget: $1.2 million (over four years)



Status: Received priority score of 144; top 16.3 percentile; Grant funded March, 2003.


3.  National Institutes of Health (NIH) Research Grant 



Title: "HIV Testing and Women's Attitudes on HIV Vaccine Trials"



Investigators: Gregory Zimet (PI), Anthony D. Cox, Dena Cox, Rose Fife, 




Kenneth Fife, Rose Mays (all of Indiana University)



Budget: $2.3 million, over five years.



Status: Received priority score of 113, top 1.3 percentile; Grant funded March 2006.

4.  Merck & Company Research Grant



Title: The Effect of Two Interventions on HPV Acceptance Among Minority Women



Investigators: Dena Cox (PI), Anthony D. Cox



Budget: $79,410, over two years



Status: Grant funded June 2008. 

5.  Merck & Company Research Grant



Title: The Effects of Narratives and Framing on Young Women's Acceptance of




HPV Vaccination



Investigators:  Dena Cox (PI), Gregory Zimet, Anthony D. Cox



Budget: $99,600 over two years


Status:  Grant funded December 2010

6.  Merck and Company Research Grant



Title: An Investigation of Provider-Parent-Son Decision Making About 




HPV Vaccination



Investigators:  Gregory Zimet (PI), Nate Stupiansky, Marcia Shew, 




Andreia Alexander, Dena Cox, Anthony Cox



Budget: $99,913 over two years



Status:  Grant funded July 2010

   7.  National Institutes of Health Grant



Title:  Increasing Colorectal and Breast Cancer Screening in Women


Investigators:  Victoria Champion (PI), Susan Rawl 



Consultants:  Anthony D Cox, Dena Cox



Budget:  $3.8 million over five years



Status:  Grant funded (2010-2015)

INTERNAL RESEARCH GRANTS



Co-PI (with Prof. Sheila Kennedy) IUPUI Signature Center Grant, 2012



Center for Civic Literacy (Total funding $300,000 over three years)  

Competitive research grants, IU School of Business: 1992, 1993, 1996, 1998, 2002-4, 2006-12

WORKING PAPERS

Perry, Joshua E., Cox, Dena and Anthony D. Cox. “Trust and Transparency: Patient Perceptions of 
Physician Conflicts of Interest and Regulatory Challenges Facing the Sunshine Act’s ‘Open Payments’ Program.” A preliminary version presented at the Big Ten and Friends Business Law Research Seminar, Nov. 15, 2013.  The final version will be submitted to the Journal of Law, Medicine and Ethics in February 2014.

Cox, Dena, Anthony Cox and Jennifer Olson, "The Effect of Graphical Presentation and High 


Compliance Request on HPV Vaccine Acceptance in Young Women," to be submitted to 



Journal Experiemntal Psychology: Applied.
Dena Cox, Anthony Cox, and Jeffrey Cox.  “How Consumers Assess the Credibility of Online Reviews 


for Medical Products,”  Manuscript will be submitted to top journal in marketing, 

communication or psychology.

Cox, Dena and Anthony D. Cox.  “The Effects of Narratives and Framing on HPV Vaccination 
Intentions Among Women.”  To be submitted to Health Psychology in 2014.
RESEARCH PROJECTS IN PROGRESS
Cox, Dena, Anthony D. Cox and Sasha Fedorikhin "The Effect of the Presentation of In- and Out-

Group Information in a Public Health Message on Intention."  Two experiments completed.  

To be submitted to Journal of Marketing.

Cox, Dena, Anthony Cox and Gregory Zimet, "Effect of Narrative and Non-Narrative Messages on Acceptance of HBV Vaccination."  Targeted to Health Psychology.

"The Effects of Graphical vs. Numerical Presentation of Vaccine Risk Information on Behavioral 

Intentions:  Does it Reduce Omission Bias." With Dena Cox , Gregory Zimet and Lynne 

Sturm.  Data from 3 studies have been collected and analyzed and the paper is being written.  

We plan to submit it to Journal of Applied Psychology.

Collaborating with Peter Schwartz of the IU Medical School and Dena Cox on a study entitled "Evaluating a Patient Decision Aid for Colorectal Cancer Screening: An Experiment". 

"Effects of  Message Framing on Subsequent Product Adoption Behavior (Results of a clinical trial)."

with Anthony Cox and Gregory Zimet.  All data have been collected (5 year’s worth), data 

have been partially analyzed and paper being written.  Plan to submit to Health Psychology.

An experimental study of how consumers respond to customer testimonials in weight-loss advertising.  With Mark Mayer and Dena Cox.  We have developed the stimuli and conducted a pilot experiment.  We will modify the stimuli and field the main experiment in early 2013.

Field experiment examining the effective of different message approaches in reminding parents to have their children get follow-up HPV vaccines.  With Gregory Zimet and Dena Cox, in collaboration with MDwise.  Reminder postcards have been sent, and MDwise has provided data tracking actual vaccination behavior over the next 6 months.

UNPUBLISHED RESEARCH REPORTS


Health Promotion Planning Guide

Objectives, Strategies, Implementation and Evaluation in the Prevention of  Vaccine-



Preventable Disease

Objectives, Strategies, Implementation and Evalution in the Promotion of Nutritional Health 

and Physical Activity

WIC Participant Satisfaction Survey

WIC Vendor Satisfaction Survey

All reports prepared by Anthony D. Cox and Dena Cox for the Indiana State 


Department of Health, 1995-1997.

PROFESSIONAL AFFILIATIONS AND ACTIVITIES


Member of: 


American Marketing Association


Association for Consumer Research


Society for Medical Decision Making

Have served as a reviewer for the Journal of Marketing, Journal of Marketing Research, Journal 


of Consumer Research, Journal of Retailing, Journal of the Academy of Marketing Science, 


and many other conferences and journals.

CONSULTING AND EXECUTIVE EDUCATION





Have developed and taught several executive seminars 


for Executive Education at the Kelley School of Business.  They have primarily focused 


on strategic marketing planning for healthcare-related businesses, such as hospitals, 


and physician practices. 


Have taught in IUMG Physician Leadership Program, sponsored by the IU Medical


Group and the IU School of Public and Environmental Affairs.


Program Director, Roche Diagnostics Marketing Management Program, 1999.


Program delivered over a five month period to approximately 40 mid-level marketing


Managers at Roche, through Kelley Executive Partners.


Developed and taught (along with Dena Cox) the seminar "Managing Brands as Corporate


Assets" to executive education and MBA students at L'Institut d'Administration des 


Entreprises (IAE) in Aix-en-Provence, France, 2001 and 2002. 



Have served as a marketing consultant and expert witness for several for-profit and 


not-for-profit organizations.

SERVICE TO THE UNIVERSITY


At Indiana University (1988-Present)


Chair, Business of Medicine MBA Program, October 2013-present


Member, KSBI Assessment Committee 2011-present


Chair, Kelley School of Business Faculty Review (Promotion & Tenure) Committee 2007-8


Member, Kelley School of Business Faculty Review (Promotion & Tenure) Committee 2005-7


Director, Evening MBA Program, Indiana University



School of Business (1993-1995)

  
Chair, MBA Policy Committee (1993-1995)

  
Member, MBA Policy Committee, KSB-Indianapolis, 1993-present


Chair, Faculty Goals Committee, KSB-Indianapolis

Served as member of three Ph.D. dissertation committees.

  
Served as member, Faculty Recruiting Committee, Marketing Dept.

 
Served as member, IUPUI Program Review and Assessment Committee

  
Served as member, Chancellor Bepko review committee


Member, Academic Fairness committee, KSB-Indianapolis


Member, Research Policy Committee, Kelley School of Business


Member, Campus International Affairs Program Committee


Member, Campus Budgetary Affairs Committee

At Georgia State University (1984-1988)

 
Ph.D. Program Committee

 
Faculty Recruiting Committee

 
MBA Program Advisory Committee

  
Coordinator of Graduate and Undergraduate Marketing Principles Courses

 
 Served as chairman of one Ph.D. dissertation committee.
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